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Strategy & Insight

[ |.%Mposlsmnuamdho~lheymmlnnmsawmheavaﬂahle
There und the news of it

| bei being available on Android in the future. There was mention of it
competing with and eventually overtaking Google Checkout
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13% of conversations onginated from
Mashable (reached 2,574,858 visitors on
Sep 2010) and PC World (reached
3,474,181 visitors on Sep 2010) due 1o their

iPhone app.

se users

5% of conversations mentioned how the
1Phone apps provided by USAA and
Chase banks were simiar to Brand X's
but was released sooner.

17% of posts taiked about the feature of being able
10 take a picture/photo 10 process a check
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Standing the test of time

~ Cluetrain

manifesto

the end of business as usual

rick levine christopher locke

doc searls david weinberger

N Wh e tdalieering
iInformation, opinions,
perspectives, dissenting
arguments or humorous
asides, the human voice
IS typically open, natural,
uncontrivedo
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Gartner: Digital Marketing: The Critical Trek-for
Multichannel Campaign Management; Feb 2011
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~ The guestions we are asked

2008 - 2009

How should
we blog?
Should we
use
Twitter? What can
we learn
from

social

(.) media?
www.alterian.com







Data analysis as a cultural phenomenon

GOUglE: labs Books Ngram Viewer

Graph these case-sensitive comma-separated phrases: |culcrur,ccrlcrr
between |1BEIEI | and |2[][]B | from the corpus |English El with smoothing of ﬂ .
[ Search lots of books ]
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Data analysis as a cultural phenomenon

When Social Media Attacks!

What happers when communities don't exactly behave the way we intendad them to?
TOTALDAILY Fighting and bickerng s normal and actualy healthy for communities. In tact, i your
BNTARE members aren't squabbling every ance in a whils, there's a good chanos that your
community isn't all that compeling to poopie. I they fight, they care.

That saidi, when tings et out of hand, its time 10 Lake action.

Here are some of the more common reasons people fight:
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Data analysis as a cultural phenomenon




